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ABSTRAK 
 
Penelitian ini bertujuan untuk memperoleh bukti empiris pengaruh 
profitabilitas, free cash flow, pengungkapan corporate social responsibility, 
intensitas persaingan dan ukuran perusahaan terhadap nilai perusahaan. Objek 
penelitian yang digunakan yaitu perusahaan consumer goods yang terdaftar di 
Bursa Efek Indonesai (BEI) tahun 2013-2017. Metode pengambilan sampel yaitu 
menggunkan teknik purposive sampling. Jumlah sampel dalam penelitian ini 
sebanyak 65 perusahaan. Teknik analisis data yang digunakan adalah analisis 
regresi linear berganda. Hasil penelitian menunjukkan bahwa profitabilitas, free 
cash flow dan ukuran perusahaan berpengaruh positif terhadap nilai perusahaan. 
sedangkan pengungkapan corporate social responsibility dan intensitas 
persaingan berpengaruh negatif terhadap nilai perusahaan. 
 
Kata Kunci: Profitabilitas, Free Cash Flow, Corporate Social Responsibility, 
Intensitas Persaingan, Ukuran Perusahaan dan Nilai perusahaan. 
x 
ABSTRACT 
This research aimed to obtain the empirical evidence of the effect of 
profitability, free cash flow, disclousure of corporate social responsibility, 
intensity of competition and compane size on firm value. The object of this 
research used consumer goods companies which are registered in Indonesia Stock 
Exchange throught in the period 2013-2017. The sampling method used purposive 
sampling. The population of this research is 65 companies. The data analysis 
method used Multiple Regression Analysis. The results showed that profitability, 
free cash flow and company size have a positive effect on firm value. While   
disclousure of corporate social responsibility and intensity of competition 
negatively effects on firm value. 
 
Keywords: Profitability, Free Cash Flow, Disclousure of Corporate Social 
Responsibility, Intensity of Competition, Company Size , dnd Firm Value. 
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